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global challenges by advancing food, health, and productivity.
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Today’s key points

‒ Who we are

‒ Our products

‒ Innovation & approach

‒ Moving forward
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Chr. Hansen in brief: 
Our Approach from Farm to Fork
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‒ x

Chr. Hansen globally

‒ Customers in approx. 140 countries

‒ Production facilities on five continents

‒ x

‒ Subsidiaries and representative offices 
in more than 30 countries
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Grow the business of today – create the solutions for tomorrow
‒ Everyday more than 1 billion people worldwide consume a product with a Chr. Hansen ingredient

‒ Significant potential remains in the remaining 6.5 billion 

‒ We wish to meet their demand for tasty, healthy, natural, safe and affordable food and nutrition

‒ We are in a unique position to meet customer and consumer needs through natural means

‒ We are in a position to be:
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Our strategy: Nature’s no. 1



Food Cultures & Enzymes

‒ We develop and produce cultures, enzymes and 
probiotics for the dairy industry in particular

‒ … and for the food industry in general – e.g. for 
wine and meat

‒ Our ingredients determine taste, appearance, 
nutritional value and health benefits

‒ We are the global market leader in dairy ingredients

‒ Actually… every other cheese in the world contains 
our enzymes
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Health & Nutrition

‒ We develop and produce products for dietary 
supplements, pharmaceuticals, infant formula, 
animal feed and plant protection

‒ Our present key offering is probiotic cultures with 
documented effect

‒ For humans

‒ For animals

‒ We believe in strong research and documentation 
through clinical study program trials

‒ We will develop our microbial platform for the 
future within human, animal and plant health and 
next generation probiotics
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probiotic tablets



Natural Colors

‒ We develop and produce natural colors for the food 
industry

‒ We focus on natural colors in:

‒ Beverages

‒ Confectionery

‒ Ice cream

‒ Dairy and fruit preparations

‒ Prepared Food

‒ Our colors originate from natural sources like 
berries, roots and seeds

‒ We are global frontrunners in encapsulation and 
stabilization techniques
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natural color



Customer driven innovation

‒ Our customers engage in more than 1,000 
development projects with us every year

‒ Our customers have access to individually 
adjusted solutions

‒ Our customers get high quality standards

‒ We have more than one audit per week globally

‒ Our customers get quick access to our global and 
local technology centres
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scanning



A company built on science

‒ ~7% of turnover is spent on R&D

‒ 14% of employees work in R&D 

‒ Major basic research facilities in Denmark

‒ Development centers in Denmark, USA, France, 
Germany and Singapore

‒ 19 application centers worldwide
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pellet freezing



Dedicated talent

‒ Chr. Hansen employees are highly motivated. They enjoy 
and take pride in their much appreciated and personally 
challenging work 

‒ Exceptional leadership gives employees the freedom and 
opportunity to use and develop their competencies to 
the fullest

‒ Employees are guaranteed a meaningful career in a 
flexible and safe working environment
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careers worldwide



© 2018 Chr. Hansen A/S. All rights reserved.

Partnering with you for a more 
sustainable future

Confirmed by PWC with limited assurance

Chr. Hansen was named the world’s most sustainable 
company during the 2019 World Economic forum 
because we are dedicated to to improving food and 
health not only for this generation but for the 
generations to come. To do this, we actively 
contribute to the UN Global Goals. In fact, 82% of 
our products contribute to the following UN goals:

https://www.google.dk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj639WFk_PXAhWKLVAKHfMbBTkQjRwIBw&url=https://commons.wikimedia.org/wiki/File:PricewaterhouseCoopers_Logo.svg&psig=AOvVaw1Z7RIWhTY9NkroAAa0F8u3&ust=1512572834049381


Find & follow

‒ www.chr-hansen.com

‒ www.chr-hansen.com/youtube

‒ www.chr-hansen.com/linkedin

‒ www.chr-hansen.com/twitter

‒ www.chr-hansen/facebook
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